
 
 

 
 

Research Briefing: “Cashing in on Tourism” 
Linkage to In-Migration 

Job Impact 
Profile Trends 

 
Since 1986, we've found in-migration is, in reality, an incubating economy (spawned 
from Carolinas’ $41 billion tourism industry) that’s warranted to grow for at least 25 
years with an impact that permeates every corner of the states. 
 
The following describes the Research Briefing we have produced for more than 13,000 
real estate, planning, tourism, economic development and destination marketing leaders 
since 1986. 
 
We’re all aware of the Carolinas’ booming tourism industry that now attracts an 
estimated 66 million visitors and creates 567,800 jobs. 
 
Few folks are aware of US Census-based projections of 465,000 gross in-migrants the 
Carolinas receive annually.  (NC gets more than twice as many as SC; Florida still 
attracts 800 per day.)   It's these trends that continue to increase by an estimated 3-5% per 
year thru the year 2035, thanks in part to the wave of 74 million educated, skilled, 
affluent and very mobile retiring Boomers. 
 
Today, 45% of these in-migrants are what we call, the “Over50s”, motivated by some 
kind of entrepreneurial or retirement goal.  The remaining 55% are the "Under50s"... 
young, intelligent, highly educated people investing in second homes or fulfilling a 
career/entrepreneurial goal…often called the “Creative Class”. 
 
This Research Briefing is customized for local public and private sector leaders interested 
in knowing more about the benefits resulting from a healthy Tourism Industry that 
delivers, 10 or 100 or 500 affluent families a year moving to their community.  We 
introduce the audience to the macro economics of “non-industrial” development or low 
cost “capital importation” in the form of people ... new architecture in our economy. 
 
We then highlight $300,000 worth of economic/social impact studies completed by USC, 
UNC Asheville, Clemson, Wake Forest and others on the phenomena of Carolina in-
migration. All data is updated to reflect 2011 US Census reports. 
 
Your conferees will also get insight on the profile of just who are these “Turbo-Tourist” 
in-migrants of the 21st century...their psychographics in terms of buying motivations, 
wealth, skills and long-term needs.  This information comes directly from our Carolina 
Lifestyle Survey™, which tracks 25 years of survey data trends on 110,000 in-migrating 
families, and delivers a 93% confidence level according to social scientist economists at 
Clemson University. 



 
 

SCHEDULING DETAILS 
Normal production fees of $2,500 include all handouts and out of pocket travel expenses. 
For prospective clients, we rebate $1,000 as a credit against future purchases of our 
research reports or lead generation marketing tools. Your sponsoring organization will be 
given access to all charts via an FTP or CD after the session. For non-profits, we are 
willing to propose fees worth your consideration. 
 
New Bonus*: included in the presentation package is a third-party testimonial “Lifestyle 
& Business Attributes Report” -- a “Why Your City/Town?” document that our editorial 
team will create with you, denoting highlights of the region for prospective visitors 
thinking: business investment, relocation or retirement. It can be used by your 
organization and will be published on CarolinaLiving.com when the town/region 
harnesses our marketing tools. 
 
The 60-120-minute session kicks off with a pop-quiz.  This charette process is designed 
to be very interactive. It’s an ideal environment for strategic planning retreats and 
leadership organizations.  The event always earns the highest audience enthusiasm. No 
one sleeps!  For more details and to schedule a Briefing, email Patrick Mason: 
Pmason@CarolinaLiving.com 
 
* See attached “Testimonial” and “Why Elizabeth City” documents. 
 
Believe it or not, the Carolinas are just in the “sunrise” phase of a major new 25-year 
growth industry driven by Tourism.  How we manage in-migration and tourism for 
maximum long-term quality of life, requires our leaders to take an enlightened approach.  
This Briefing is designed to be an informative step in the right direction for asset 
managers and strategic planners. 
 
We look forward to producing an interesting and fun event for your organization. 
 
Patrick Mason, Co-Founder, Center For Carolina Living  
Pmason@CarolinaLiving.com 
Skype: GP.Mason 
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Carolina In-Migration Research Briefing – 2012 Pop Quiz 
 

1. How many people will visit the Carolinas in 2012?  __________________________________________________ 

                       [Hint:  Asheville=6; FL=80; NC=37; GA=44; SC=29 & The Mouse=33] 

2. Of those, how many are traveling to investigate relocation & retirement opportunities?  ______________________ 

3. What’s the definition of a “Turbo-Tourist”?_________________________________________________________ 

4. What percent of Americans historically relocate every year?  ____________________________________________ 

5. What percent of Americans historically relocate at retirement?  _________________________________________ 

6. How many people (gross-in) are “forecasted” to actually move to the Carolinas in 2012?  _____________________ 

How many to Florida? _____________   SC?  _____________   NC?  ____________                       

                                                          [Hint = 290]                          [Hint = 155]                         [Hint = 310]    

7. For retirement living, what is the Carolinas #1 competition?  ___________________________________________ 

8. What motivates people to invest in the Carolinas?  ___________________________________________________ 

What drives them away?  _______________________________________________________________________ 

9. What is the annual economic output impact generated from SC retirees’ daily living expenditures  

(724,890+ people, 241,270 households) over age 65): [Double the numbers for NC.] 

a. Dollars per year?  $________________________________________________________     [Hint = 8.2] 

b. In number of jobs sustained per year?  #________________________________________    [Hint = 458] 

c. Dollars per year spent on leisure travel inside SC?  _______________________________     [Hint = 400] 

d. Total annual output impact-_________________________________________________     [Hint = 8.6] 

e. Jobs created per new household?  _____________________________________________    [Hint = 1.9] 

10. The number of industrial jobs that equates the impact of one affluent retiree household in a rural setting ?  ____ 

11. Three popular myths regarding Over 50s that in-migrate?  a.  ____________________________  [School Funding] 

b.  ________________________________  [Medical]      c.  ____________________________  [Political] 

12. List two local businesses that do not prosper when 200 affluent retired couples move to your region: 

a.  _______________________________________         b.  ___________________________________________ 

13. The percentage of in-migrating people are over age 50 in 2012? ______________________________________ 

14. The percentage of in-migrants with a college degree?  __________   Percent moving/starting a business?  _________ 

15. What are the “most preferred” Carolina regions for in-migration?  _______________________________________ 

16. What are the top three “most preferred” recreation/cultural amenities of in-migrating families? 

____________________________     ____________________________     ____________________________   

RESEARCH BRIEFING FOR:        Produced by: Patrick Mason 

Center For Carolina Living • 4201 Blossom Street, Columbia, SC 29205-2850  • Phone: 803.782.7466  •  Fax: 803.790.7240 
pmason@carolinaliving.com  • Producing the CarolinaLiving.com Guide  &  www.carolinaliving.com  



Research, Marketing and Lead Generation Since 1986

Research Briefing:  Cashing in on Tourism
Reference List 1/8/2012

Mr. James B. (Jim) Anthony
President & Chief Executive Officer
Cliffs Communities, Inc.
Travelers Rest, SC 29690
JAnthony@cliffscommunities.com
864-836-1120

Dr. Robert H. (Bob) Becker, Ph.D.
Director of Economic Policy and Strategy
Clemson University Strom Thurmond Institute
Clemson, SC 29634-0125
rhb1@clemson.edu
864-656-0227

Mr. W. Russell Campbell
Senior Associate
Taylor Campbell Group, LLC
Pawleys Island, SC 29585
wrc2424@aol.com
843-237-9102

Mr. Michael B. Cone
Executive Director
SC Association of Counties
Columbia, SC 29201
kathy@scac.state.sc.us
803-252-7255

Mr. Tony Crumbley
VP Research
Charlotte Chamber of Commerce
Charlotte, NC 28232
tcrumbley@charlottechamber.com
704-378-1303 direct

Mr. James T. “Jim” Darby, Jr.
Executive Director
Santee-Lynches Regional Council of 
Governments
Sumter, SC 29151
slrcog@slcog.org
803-775-7381
Mr. Frank L. Hefner, Ph.D.
Professor of Economics
College of Charleston
Charleston, SC 29424-0001
HefnerF@cofc.edu
843-953-8111

Mr. John L. Knott, Jr.
President/CEO
Noisette Company, LLC
North Charleston, SC 29405
jknott@noisettesc.com
843-302-2103

Mr. Donald G. (Ike) McLeese
President and CEO
Greater Columbia Chamber of Commerce
Columbia, SC 29202
imcleese@columbiachamber.com
803-733-1111

Mr. I. Maceo Nance, SCCED
Director, Community & Rural Development
SC Department of Commerce
Columbia, SC 29201-3200
MNANCE@commerce.state.sc.us
803-737-0400

Ms. Diana Permar
President
Permar, Inc.
Charleston, SC 29401
dpermar@permar.cc
843-723-0002

Ms. Kelly Smith
Executive Director
Association Offices-- Independent Banks of SC
Irmo, SC 29063
kellysmith@as-irmo.com
803-772-5354

Lt. Col. George M. Estes, USAF (Ret.)
Operations Director-Heritage Tourism, 
Community Economic Dev.
Community & Economic Development of SC 
Parks, Recreation & Tourism
Columbia, SC 29202
gestes@scprt.com
Mr. Robert P. Heuts
Director
Lee County Economic Development Corporation
Sanford, NC 27331-1968
info@lcedc.com
919-774-8439

Ms. Anne Rice
Director
Salkehatchie Leadership Center
Allendale, SC 29810
AnneRice@mailbox.sc.edu
803-584-3446

Mr. Ralph S. Bowden
President
Ralph Stewart Bowden, Inc. (Market Barometer)
Earlysville, VA 22936
rsbclub@msn.com
434-974-7611

Mr. George W. Fletcher
Executive Director
New Carolina - SC Council on Competitiveness
Columbia, SC 29201
gfletcher@newcarolina.org
803-760-1400

Mr. Wit Tuttell
Director Tourism Marketing
NC Div. Tourism, Film & Sports Development
Raleigh, NC 27699-4324
WTuttell@nccommerce.com
919-733-7472

Mr. James R. Gadd
Executive Director
Oconee Alliance, Inc.
Walhalla, SC 29691-2028
jGadd@oconeesc.com
864-718-1077

Dr. Simon Hudson, Ph.D.
Director,Smart State CoEE Endowed Chair 
HRTM -
USC-College of Hospitality, Retail & Sport 
Management
Columbia, SC 29208
shudson@hrsm.sc.edu
Mr. William “Woody” Hall, Ph.D.
Professor of Economics Economics & Finance
Swain Center for Business & Economic Services
Wilmington, NC 28403-5945
hall@uncw.edu
910.962.3419

Ms. Heather Foley
Director: Sustainable Leadership
Urban Land Institute South Carolina, Inc. ULI
Charleston, SC 29401
heather.foley@uli.org
843.513.9331

Mr. Norman Whitaker
Executive Director
Central Midlands Council of Governments
Columbia, SC 29210
nwhitaker@centralmidlands.org
803-376-5390

Mr. Wayne Harris
Director
Albemarle Economic Development Commission
Elizabeth City, NC 27907
WHarris@DiscoverEC.com
252-338-0169

Patrick Mason • 4201 Blossom Street, Columbia, SC 29205 • 803-782-7466 • PMason@CarolinaLiving.com




